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 LETTERFROMTHECEO 
 

 
 June 2016 

 
Friends, 
 
2015 was a year of tremendous change and growth in the work of EveryoneOn.  As 
the new CEO at EveryoneOn, I am so proud of what we achieved but even more 
excited about what we will be able to accomplish going forward to end the digital 
divide once and for all. To date, we have helped connect almost 300,000 low-
income people in 48 states to the Internet and the opportunity it 
brings.  Furthermore, we have positioned ourselves for even greater success by 
entering into innovative partnerships with organizations like American Express, 
Univision, and the Obama administration to take quantum leaps forward in digital 
inclusion. 
 
This year, our staff grew by more than 50 percent by adding a new chief programs officer and three new 
regional managers, who are getting families connected in North Carolina, Georgia, and Florida. 
EveryoneOn serves as the lead non-profit partner with U.S. Department of Housing and Urban 
Development (HUD) on the ConnectHome initiative, which aims to connect more than 200,000 kids and 
their families living in public housing. Through this on-the-ground work that we do with our more than 
600 partner organizations, we aim to connect an additional 350,000 low-income households or roughly 
an additional one million low-income people to the American dream via the Internet. Even more 
importantly, we are creating next-generation practice and writing the new playbook for digital inclusion.   
 
Through our partnership with American Express in Clarksdale, Mississippi, we are connecting an entire 
high school of students to the Internet, getting them financially literate, and preparing them to be 
potential AMEX customers. This is the first of many pilots that we seek to launch to show that every 
business has a stake in breaking the broadband barrier and that doing so is good for the bottom line.   
 
We have also made our voice heard in Washington, D.C. to make sure that there is a 
telecommunications policy framework that benefits the families that we serve. This is exemplified in our 
work to bring a reform of the $1.5 billion Lifeline program, which was passed by the Federal 
Communications Commission (FCC) in the spring of 2016. We now await the final application of the 
reform that we believe will make the Internet accessible for an additional five to 15 million low-income 
Americans. 
 
We believe that if we can do all these things that we will close the digital divide in our time for more than 
64 million Americans who are not online. Until that time comes, our team at EveryoneOn will continue to 
work tirelessly to connect families to the tools and technology needed to seize their digital destinies. 
However, cannot continue to bridge the digital divide without the help of our generous partners. For that 
support, we thank you.   
 
This is our 2015 report, which will highlight the work we have done in the last year and our plans for 2016 
and beyond. Right now, there are millions of low-income unconnected Americans and we are ready to 
get them connected. Thanks again for supporting our efforts and we look forward to working with you in 
2016. 
 

Best wishes, 
Chike Aguh 
Chief Executive Officer 
EveryoneOn 
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THEPROBLEM 
 
Technology has changed the way we do 
business, pursue education, find jobs, and 
interact with everyone from our family to our 
doctor to members of Congress. Yet nearly one 
in five Americans do not use the Internet at all.  
 
These Americans are disproportionately from 
low-income and minority communities. As 80 
percent of students need the Internet to do their 
homework and 90 percent of job applications are 
online, these disconnected Americans risk 
becoming increasingly isolated from our digital society because they lack access to the Internet and 
the skills necessary to use it effectively.  
 
This is called the DIGITAL DIVIDE and it is an ongoing and completely solvable problem.   
 
We aim to eliminate the digital divide by delivering high-speed Internet, computers, and digital training 
to all unconnected Americans. In short, we believe that no matter where you live, how much money 
you make or who your parents are, you should have access to the Internet and the opportunity that 
it provides.   
 

 
 
 
 
 

  
We want to get this number up to 100%. 

 
 
 
 
 

YEAR  
PERCENTAGE OF 

HOUSEHOLDS WITH 
INTERNET ACCESS  

2000 41.5% 

2001 50.4% 

2003 54.7% 

2007 61.7% 

2009 68.7% 

2010 71.10% 

2011 71.70% 

2012 74.80% 

2013 73.40% 

2014 74.00% 
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One in four U.S. households suffer 
from lack of home Internet 
access.  

Data from U.S. Census Bureau 2012 and 
American Community Survey (2013) 
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OURSTORY 
 
In May 2011, former FCC chairman Julius Genachowski issued a challenge: close the broadband 
adoption gap. From that challenge and seeing the ever-growing digital divide in the United States, 
Connect2Compete was founded.  
 
Connect2Compete marked an unprecedented collaboration of government, corporate, philanthropic, 
and community leaders committed to harnessing technology to improve the lives of low-income 
Americans. Soon it became a standalone nonprofit aimed at eliminating the digital divide by providing 
high-speed, low-cost Internet and devices, as well as free digital literacy and training to families with 
children eligible for the National School Lunch Program.  
 
While we still work to serve these families, specifically through our work with Sprint, we realized there 
was a larger population that needed to be helped—and that’s how Connect2Compete transitioned into 
EveryoneOn. 
 
Initially a public awareness campaign and digital inclusion pilot, EveryoneOn soon became its own 
nonprofit. EveryoneOn now works to provide affordable Internet access, devices, and digital literacy 
training to all Americans.  
 
To date, EveryoneOn has helped connect nearly 200,000 families and is ready to connect more. 
 
 It’s been a big year and we are excited to continue our work in ending the digital divide.  

 

"I WANT TO GIVE CREDIT WHERE CREDIT IS DUE.  THIS IS 
NOT SOMETHING GOVERNMENT DOES BY ITSELF.  I’M 

PROUD TO SAY THAT FOLKS AROUND THE COUNTRY ARE 
STEPPING UP TO DO THEIR PART[…] YOU’VE GOT 

NONPROFITS LIKE EVERYONEON [...] WHO ARE GOING TO 
HELP MAKE [CONNECTHOME] WORK ON THE GROUND. SO 

WE’VE GOT SOME GREAT BUSINESSES AND SOME GREAT 
NON-FOR-PROFITS WHO ARE PARTNERING WITH US ON 

THIS." 
 

-- PRESIDENT BARACK OBAMA 
REMARKS BY THE PRESIDENT ON LAUNCH OF 

CONNECTHOME INITIATIVE 
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WHOWEARE 
 
 
In 2015, EveryoneOn staff experienced both growth and change, including the addition of the new role 
of chief programs officer and the expansion of our regional teams to include Charlotte, Macon and 
Miami. In addition, we saw staffing changes, including a leadership transition (early 2016) with the 
departure of the founding chief executive officer. In the coming year, we expect continued growth on 
the regional level in several key markets, along with new hires to help our national level work.  
 
Current staff members include: 
  

Chike Aguh 
Chief Executive 

Officer 
 

Vin Menon 
President & Chief Operations 

Officer 
 
  

Veronica Creech 
Chief Programs Officer 

Norma Fernandez 
Senior Director of Strategic 

Partnerships 

 Sarah Graham  
Communications & Marketing 
Manger 

 

Amber Petty 
National Programs Coordinator 

Paul Johnson 
Operations Manager 

 

Kurt Peluso 
Regional Manager, New Jersey 

Paulina Chavez 
Regional Manager, Los Angeles, 

CA 
 

J’Tanya Adams 
Regional Manager, Charlotte, NC 

 

Jessica Walden 
Regional Manager, Macon, GA 

 

Maribel Martinez 
Regional Manager, Miami, FL 

 

Rania Ahmed 
Regional Manager,  Bay Area, CA 

Nolen Young 
Technology Manager 
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BOARDANDADVISERS 

 
We are deeply appreciative of our Board of Directors and Advisers who provide invaluable insight and 
support. Comprised of leaders from the nonprofit, philanthropic, government, financial, and 
communication sectors, our Board is integral to the success and future of our digital inclusion work. In 
the coming year, we will be recruiting more members to expand the group. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
We have also brought together a Corporate Advisory Board. We are also recruiting and expanding 
this group to include more members. As always, we are grateful for their expertise and advice on 
current and future projects.  
 

Sarah Dillard, SPD Advisory 
Byron Garrett, Microsoft 
Omar Gayle, CDI Computer Dealers, Inc. 
Scott Kinney, Discovery 
Andrew Ko, Samsung 
Adam Lewis, Apploi 
Peter McElligott, Citrix 
Katherine Messier, Mobile Beacon 
Amy Quinn, Cox Communications 
Rahul Pasarnikar, McKinsey & Company 

Ben Roberts, The Martin Agency 
Eric Seguin, Solix, Inc. 
James Spillane, Sprint 
Stephen Stokols, FreedomPop 
Steve Trimitiere, FamilyWize 
Jordan Usdan, Microsoft 
Stephen Wakefield, Discovery 
Alisson Walsh, Mobile Beacon 
Monique Woodard, Black Founders

 

 

Jed Katz 
Board Member 

Jorge Martinez 
Board Member 

Carlos Slim Helú 
Board Member 

Josh Gottheimer 
Board Member 

Jordan Usdan 
Adviser 

Marco A. López 
Adviser 

Paula Ell is 
Adviser 

Ben Hecht 
Board Member 



 
 

A n n u a l  R e p o r t  2 0 1 5  | 9 
 

YEARINREVIEW 
 
During 2015, EveryoneOn experienced tremendous growth with new programs and partners, major 
national events, and with telling the stories of those on the wrong side of the digital divide.  
 
Programs and Partners 
 
ConnectED 
 
As part of the ConnectED Initiative, EveryoneOn belongs to a coalition of diverse organizations 
dedicated to ensuring that all students have access to technology in the classroom and at home. 
EveryoneOn has specifically partnered with Sprint to connect 50,000 K-12 students across the nation 
with free Internet service on Sprint's 4G LTE network. We’ve generated awareness about Sprint’s 
ConnectED offer and assisted over 30 schools and school districts with the application process. These 
schools and districts have requested over 20,000 lines of Internet service; roughly 2,700 hotspots 
have been ordered to date. Students will receive four years of free Internet from Sprint. 
 
Examples of successful Sprint ConnectED recipients include: 
 

 
 
School for Extended Educational Options (SEEO), Pomona, CA--After conducting a survey to assess the 
need for Internet connectivity at home, SEEO, a charter school for at-risk high school students, applied 
for the Sprint ConnectED program and was granted 360 Internet service lines. To engage students and 
families in SEEO’s digital learning initiative and distribute the Sprint hotspots, the school hosted a 
workshop. EveryoneOn assisted SEEO through the application process, hotspot deployment planning, 
and facilitated the Internet safety portion of the workshop. Since providing students with the Sprint 
hotspots, SEEO has reported an increase in completed online homework assignments and increase in 
completed credits. Mission accomplished! 

 
My Brother’s Keeper, Newark, NJ--EveryoneOn 
partnered with My Brother’s Keeper, the Newark 
Housing Authority, the Prudential Foundation, and the 
Mayor’s office to connect 1,000 students.  This private-
public partnership allowed us to utilize all the resources 
available to have an impact on the students of 
Newark.  To further their education on technology, My 
Brother’s Keeper has since offered coding classes and 
after school tech programs.  
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ConnectHome 
 
 “For families here, at West Bluff, the days when young folks had to 
research a paper using the Wi-Fi at McDonalds, or research a paper 
using a library computer, are over.”  

- US Secretary of Housing and Urban Development Julian Castro 

 Kansas City, Missouri February 3, 2016 

 
On July 15th, 2015, we joined President Obama in Durant, Oklahoma to officially launch ConnectHome, a pilot 
initiative lead by the White House and the US Department of Housing that will accelerate broadband adoption 
by children and families living in HUD-assisted housing across the nation. ConnectHome brings together 
communities, the private sector, and the federal government to expand high speed broadband to more 
families across the country. Working with 28 communities across the nation, we have had great success in 
bringing together national and local partners to promote digital inclusion. The pilot program will initially reach 
more than 102,000 low-income households – and nearly 200,000 children – with the support they 
need to access the Internet at home. EveryoneOn is the non-profit lead. 
 
“If you’re a student and you don’t have Internet access at home…You may have to wait in long lines at 
public libraries or even in parking lots at the local McDonald’s just to try to get digital access…That’s 
not what America’s about.”  

- President Barack Obama  
Durant, Oklahoma July 15, 2015 

 
Y2 Amex  
 
As shown by the American Express documentary Spent: Looking for Change, money management is a 
big problem in America. In an age where there are many easy-to-use financial services, it’s unfortunate 
that Americans pay $89 billion a year in fees and interest for alternative financial services such as 
check cashing services and payday loans. Clarksdale is a small town in the delta region of Mississippi 
and is well known for its rich historical roots in the origins of blues music. Struggling with poverty and 
deep historic and systemic challenges, many families live outside the financial mainstream and lack 
access to home Internet and financial education. Fortunately, due to an unprecedented alignment of 
local leaders in government, finance, and education, as well as support from national public, private, 
and nonprofit sectors, economic change is afoot. 
 
In response to overwhelming statistics, American Express developed this three-year pilot program 
aimed at teaching 12th grade students at Clarksdale High School about financial literacy and equipping 
all students and their families with the technology and skills necessary to help close the digital divide. 
By teaching students how to understand their finances and make sound financial decisions now, we 
can ensure they don’t have to turn to these alternative services in the future. Over the last two years 
we have partnered with American Express and local Internet provider CableONE, to ensure that no 
student is left unconnected at home.  
 
As of December 31, 2015 we have successfully enrolled 242 families in the CableONE free Internet 
program, which represents a 147 percent increase. The program has garnered great praise from 
faculty and parents alike as a valuable asset for families as Clarksdale shifts to a more digital 
curriculum. 
 
“That’s a no brainer, to be able to help your kid participate and have it not be dependent on my 
paycheck is great. I wish they had programs like this when I was in school.” -- Mr. Jones, Parent 
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COX Foundation and Macon, GA 
Macon, Georgia is a mid-size city (population 153,691) about 90 miles south of Atlanta and located in 
the center of the state. Last year, the National Digital Inclusion Alliance released the 2014 rankings of 
America’s “25 Worst Connected Cities,” and Macon was listed at number 16 for households with 
annual incomes below $35,000.  
 
But with the synchronizing of various opportunities aimed at connecting Macon’s low-income 
population with digital access, shepherded by EveryoneOn, the quest to better connect the community 
is making this ranking for Macon a part of the city’s past. 
 
In July 2015, Macon was among the 28 cities selected by the U.S. Department of Housing and Urban 
Development to participate in the ConnectHome pilot. Within weeks after that, a press conference was 
held in Macon to announce an exciting partnership with EveryoneOn and the Cox Foundation. Building 
upon the momentum of the Connect2Compete program, which has offered low-income residents with 
$9.95 Cox home Internet since 2012, the Cox Foundation pledged a nearly $250,000 grant that now 
couples the $9.95 Internet offer with $30 laptop-tablet devices. The devices are pre-loaded with 
educational content, like Discovery Education and Read Right from the Start, and include a free 
wireless router. 
 
This grant announcement also included the naming of EveryoneOn’s Macon Regional Manager to lead 
the effort. Jessica Walden, a Macon native who lives in Downtown Macon, was hired to implement the 
grant program. Unconnected residents now have the opportunity to attend enrollment events hosted 
by Cox and EveryoneOn, enroll in $9.95 high-speed home Internet, and leave with a newly purchased 
$30 laptop-tablet device. 
 
Enrollment events occur throughout the city on a regular basis. In partnership with ConnectHome, 
EveryoneOn, Cox, the Macon Housing Authority and the City of Macon-Bibb held the first ever Click or 
Treat citywide enrollment event during the week of Halloween. More than 200 residents attended the 
event, where they learned about and connected to opportunities for home technology. Other 
enrollment event partners include the Middle Georgia Regional Library System with regular, monthly 
“Connect Tuesday” on-site enrollment events, held during the “homework hours” at two different 
library locations. EveryoneOn also partners with the Bibb County School system to host enrollment 
events at local public schools, as well as with community, non-profit partners who work with students 
and their families. 
 
In February, EveryoneOn and Cox formed an exciting partnership with the Listening Post, a program of 
GroundSource, which enables community-based organizations to engage in direct, two-way 
conversations via SMS, voice and mobile messaging that gathers data and stories, and builds trusting 
relationships with the people being served. This technology is being used for direct outreach to the 
digitally underserved in Macon and engaging them with opportunities to gain home Internet access. 
 
Since the Macon program was implemented in fall 2016, just over 70 Macon families with school-aged 
children have been connected to the Internet and equipped with tablet-laptop devices, often for the 
first time. 
 
Avanzamos Conectados (Univision and Common Sense Media)   
 
Mid last year Univision and Common Sense Media launched Avanzamos Conectados, a national 
campaign designed to highlight the importance of Internet connectivity at home by informing parents 
about the educational benefits of low-cost Internet service options and computers, and Internet safety 
resources, and linking them to those resources. EveryoneOn was thrilled to collaborate with Univision 
and Common Sense Media and make available our platform of affordable Internet service and 
computers offers via the Avanzamos Conectados website and SMS (text) platform.  
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Avanzamos Conectados’ multi-platform approach, which included news stories, call centers, 
educational fairs, parent townhalls, and Twitter parties, was very successful and has resulted in over 
60,000 visits to EveryoneOn’s website to view the offers since August 2015. EveryoneOn joined 
Univision and Common Sense Media for several of these activities in Los Angeles, Miami, and Phoenix. 
And, to help kick-off the national campaign, a family EveryoneOn helped get connected was featured 
on Despierta America. You can view the clip here. Look out for more buzz about this national 
campaign in 2016!  
 
OurCycle LA 
 
In 2015, the EveryoneOn Los Angeles office was immersed in OurCycleLA, a unique program initiated 
by the Los Angeles Office of the Mayor and the Los Angeles City Council to refurbish and distribute 
thousands of city-owned computers. By transforming computers, both desktops and laptops, into 
usable devices, OurCycleLA addressed the digital divide, minimized the city’s electronic waste, 
provided job training, and created employment opportunities.  
 
The core mission of OurCycleLA was ensuring that all Los Angeles residents are digitally included. 
Once computers were refurbished by the local nonprofit human-I-T, they were distributed to eligible 
families and individuals. To qualify, residents participated in a two-hour basic computer literacy 
training, facilitated by the Youth Policy Institute and Best Buy’s Geek Squad. The training focused on 
computer basics, set-up, and Internet safety. Participants also learned about and enrolled in low-cost 
Internet service.  
 
EveryoneOn supported outreach efforts to local nonprofits and schools about the program, invited 
Best Buy’s Geek Squad to participate as one of the training organizations, and led the Internet 
enrollment component.  
 
Since OurCycleLA’s launch in February 2015, over 400 Los Angeles households have participated in 
the computer training, received refurbished desktops, and enrolled in Internet service. EveryoneOn is 
happy to have participated in this innovative program that impacted hundreds of families. Thank you to 
the City of Los Angeles, the California Emerging Technology Foundation, Citi Bank, and the Roberts 
Enterprise Development Fund for their sponsorship and leadership to make OurCycleLA happen.  
 
Events and Press  
In 2015, it was a banner year with our on-the-ground work, particularly in our national level initiatives. 
Two major events for ConnectHome, the kickoff National Summit and pre-summit gathering, were held 
in conjunction with the White House. In addition, we attended local level summits in support of 
ConnectHome in cities such as Washington, D.C., Baltimore, MD; Macon, GA; Los Angeles, CA; Kansas 
City,MO; Tampa,FL; New York City, NY; Newark, NJ and Durham, NC.  
 
ConnectHome Launch 
President Obama traveled to Durant, Oklahoma, to announce ConnectHome in a launch event that 
featured members of the Choctaw Nation, the U.S. Department of Housing and Urban Development, 
private industry and not-profit organizations. EveryoneOn was in attendance and even received a 
special shout out in the President’s speech. Watch the video here. 
 
ConnectHome National Summit 
In August, EveryoneOn coordinated the National ConnectHome Summit, which invited representatives 
from each of the pilot communities, plus national stakeholders, for a two-day summit to discuss next 
steps in the pilot process.  In addition, EveryoneOn hosted a pre-summit at Google DC for discussion 
of best practices between national stakeholders and ConnectHome committed Internet Service 
Providers. Both of the gatherings helped provide an overall framework for the pilot and help establish 
EveryoneOn’s status at the non-profit lead for ConnectHome.  
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Local Summits 
Following the National Summit, the 28 ConnectHome communities were tasked to hold individualized 
local summits/convenings and devise a project plan, with clearly defined broadband adoption goals 
and long term outcomes. EveryoneOn staff (when available), city and public housing authority officials, 
and national and local stakeholders participated in each summit.  Highlights include: 
 

• Mayor Muriel Bowser giving a keynote address at the DC convening. 
• The Baltimore convening included HUD-assisted housing residents and Maryland Office of 

Information Technology and explored public access and building infrastructure towards 
digital inclusion.  

• The Housing Authority of the City of Los Angeles (HACLA), with support from the California 
Emerging Technology Fund, hosted a successful local convening in late October. The 
convening brought together the Office of the Mayor, the Los Angeles Unified School District, 
and numerous private and nonprofit stakeholders to discuss collaboration opportunities to 
maximize impact. 

 
Conferences 
 
This year, EveryoneOn presented and attended at a variety of national gathering and conferences. 
These include: 
 

• Texas State Literacy Conference 
• Virginia Institute for Lifelong Learning Conference (VAILL) 
• Commission On Adult Basic Education Conference (COABE) 
• American Association of National Service Coordinators (AASC) 
• California Bilingual Education Conference 
• International Society for Technology in Education (ISTE) 
• National Council of La Raza 
• Schools, Health & Libraries Broadband Coalition (SHLB)  
• Future Ready Summit 
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THESTORIES 
 

 
Darriale Bradley 

When Darriale Bradley was a junior at Southwest High School in Macon, home was not the place for 
homework. 

In fact, most of her studying in 2012 took place at the McDonald's on Harrison Road, a spot near her 
home where she could connect to the Internet at no cost. Her mother, who was unemployed at the 
time, would drive her there almost daily. 

"That's how I used to get my homework done," Bradley said. "Then I found a flyer at school, and I 
brought it back home to my mom and I said, 'OK, we need to get this Internet.'" 

The flyer advertised home-based high-speed Internet for $10 per month for qualified customers.  

Upon learning she was eligible for the program, "I was happy as I don't know what," said Bradley, now 
a 19-year-old computer engineering major at Mercer University. "That Internet helped me to learn 
more. ... I just know that it was a big, life-changing experience for me." 

Read more here: http://www.macon.com/news/local/article60123441.html#storylink=cpy (BITLY?) 
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Briggette Hammonds 
 
Briggette Hammonds is a single mother of 5 who desperately needed a job to support her family. First, 
she had to learn how to find a job online. The Denver Public Library had computers and instructors 
ready to teach her new skills. With no money for daycare, Briggette was allowed to bring her baby with 
her to the library. After posting her resume online, she found a job at an elderly care facility.  
 

 
Juana Gomez 
 
“We didn’t have enough money to buy a computer or pay for Internet. For me it was very important, 
and this program is very good for my kids so that they can have the opportunity to get more 
education”  (translated from Spanish) – Juana Gomez, 46-year-old mother of 5 in San Diego.  
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Macon, GA 
After learning of the program at an elementary school 
fall festival, where we had an on-site enrollment, one 
mother was desperate to pay off her Cox debt and 
enroll her six year-old daughter in Connect2Compete, 
with a device. It took her four months after the event 
before she was able to pay off her debt, but once she 
did, she contacted us, and we met for a 1:1 enrollment. 
She said the reason she was so desperate to get the 
device was because the teacher told her that her 
daughter was "gifted" and she wanted to make sure 
her daughter had everything she needed to continue 
to excel. The mother admitted that she herself 
struggled with reading at the same level as her 
daughter and hoped the apps on the device could 
help teach her as well. 
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ALOOKFORWARD 
 
EveryoneOn exists to close the digital divide in our time and to literally put itself out of business. 
Currently, only 80 percent of the country, have adopted the Internet or, put another way, more than 64 
million Americans remain unconnected. Our goal is create the inflection point that takes the adoption 
rate from 80 percent to 100 percent, where the only thing that stands between where we are and 
where we want to be is time.  We call it the “point of no return.”   
 

 
 

 
To create that point of no return, we believe that preconditions are necessary.  Our bold and threefold 
strategy is:   
 
Connecting an Additional One Million Americans: EveryoneOn will continue to grow and expand our 
platform of offers that we have used to connect almost 200,000 households to date. EveryoneOn aims 
to connect an additional 350,000 households (or roughly additional one million low-income Americans 
total) by the end of 2018. Connecting a further million Americans is important for two reasons. First, it 
shows that we can move an unprecedented number of Americans from the digital outskirts to the 
mainstream. Second, the practices that will allow this to take place will become a bedrock of a 
“playbook for digital inclusion” that we hope will guide all those dedicated to this work. That playbook 
and the best practices in it will dramatically accelerate adoption rates in America. 
 
Proving the Market Case For Digital Inclusion: EveryoneOn will pursue pilot projects with a range of 
industry partners within and outside of the telecommunications industry to show the business case for 
digital inclusion.  This is important because there are number of industries, businesses, and business 
models that are enhanced and accelerated by more people being on the Internet. Our work with 
American Express in Clarksdale, MS shows that to be clear. Other clear examples include the 
healthcare, financial services, and e-commerce industries. We will seek to engage these partners in 
creative ways to show that shared value opportunities in digital inclusion are real and can have 
profound return on investment.   
 
Driving the Policy Debate: In 2016 and beyond, EveryoneOn will add its voice to the debate on issues 
like Lifeline reform to ensure that America has a world-class policy framework that ensures that no 
American is separated from the Internet and the opportunity it brings.   
 
At EveryoneOn, we seek the day when the digital divide is relegated to the dustbin of history, and we 
believe that we are on course to reach that day.   
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FINANCIALINFORMATION  
 
 
EveryoneOn is now a 501(c)(3) nonprofit organization, and 100 percent of all donations received are 
tax deductible. Financial support helps us to maintain our commitment to providing high-speed, low-
cost broadband, technology, and free digital literacy to ensure a fair and just future for all. 
 
To make a charitable donation to EveryoneOn, please note that our federal tax ID (#45-4868462) may 
be listed as “Connect to Compete, Inc.” 
 

____________________________________EXPENSES 2015______________________________________ 
 

 
____________________________________ INCOME 2015_______________________________________ 

 
 

FOUNDATIONS   $163,824.00 
CORPORATIONS             $488,764.00 
BULK ADOPTIONS  $927,496.00 
INDIVIDUALS  $3,372.00 

 
TOTAL INCOME   $1,583,456.00 

 
 
. 

GENERAL & ADMINISTRATIVE 
Employee Fringe   $,113,106.05 
Rent, Travel, & Other G&A  $131,380.54 
Service Providers                  $12,732.19 

 
PROGRAMS 

Broadband Adoption & Training          $1,430,978.98 
Eligibility & Enrollment Systems               $104,230.30 
Marketing & Awareness                            $23,626.19 
Measurement & Evaluation                       $90,135.68 

 
TOTAL EXPENSES                $1,648,971.15 

Generous support in the form of multi-year grants from our key local and national philanthropic 
partners continues to provide the majority of our funding. We are deeply grateful to the following 
foundations for their lasting commitment to closing the digital divide in the United States: Carlos 
Slim Foundation, John S. and James L. Knight Foundation, Wasserman Foundation, and the 
California Emerging Technology Fund. 



 
 

 
    

 
 
 
 
 
 
 
 
 
 
 
We’ve done a lot of work to connect Americans to affordable Internet. But we’re nowhere 
near done. 
 
  
 
 
 
 
 
 
  
 

 
 
 
 
 
 
 
 

Wil l  you help us eliminate the digital divide? 
Visit EveryoneOn.org to find out how you can get involved. 

EveryoneOn.org   |   @everyone_on   |   info@everyoneon.org 

“THIS IS SUCH A GREAT OPPORTUNITY 
FOR MY GIRLS. … WE WILL NO LONGER 
HAVE TO SPEND LONG EVENINGS AT 
THE LIBRARY OR MCDONALD’S TO USE 
THE INTERNET.” 

- LILIAN, LOS ANGELES, CA 
 

“THE INTERNET—YOU HAVE TO HAVE 
IT FOR EVERYTHING. … PEOPLE DON’T 
UNDERSTAND HOW HARD IT IS FOR A 
SINGLE PERSON TO MAKE IT IN THE 
WORLD, AND I’M VERY GRATEFUL THAT 
[THIS OFFER] IS AVAILABLE TO ME.” 

- BLAINE, FORT WORTH, TX 
 


